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An understanding of the full marketing 
mix and owned, earned and paid media 

within a charity or similar organisation in 

events and fundraising.

You will be managing and overseeing 
marketing campaigns which will need a 
variety of media used to achieve the desired 

results, especially in events, fundraising 
including Legacy and partnership 
marketing, helping to grow income and 

supporters.

Planning, delivering, managing and 
evaluating marketing plans and 

campaigns to support a range of 

objectives, including awareness, 
engagement and fundraising goals.

We need a capable and confident team to 
deliver our strategy, which means 
implementing plans by meeting deadlines, 

flexing when required but remaining laser-
focused on delivering impact and outcomes. 



 

 
 

 



 

 
 

 

 


